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The Financial Basics Foundation is a trusted independent charity.  
 
The Financial Basics Foundation vision is financial wellbeing for young Australians. 
 
This is achieved through our mission to enhance the financial capability of young Australians by
providing quality independent financial education resources.
 
Financial Literacy resources for Australian teachers. 
 
 Our Supporters
We wish to acknowledge and express our sincere gratitude to the individuals and
organisations who share our vision and support us in our work to ensure that all young
Australians are financially capable and can manage their finances now and into the future. 
 
The financial in-kind support provided by these companies along with the voluntary
contribution of time and expertise generously given by so many people enables us to continue
our work. 

Presenting Partner ESSI Money and ESSI Money Challenge; Support Partner
Financial Basics Foundation 
 
Suncorp is partnering with the Financial Basics Foundation to improve the financial literacy
of young people. By offering a range of fun, interactive online resources to all Australian
secondary school teachers, Suncorp is working with Financial Basics Foundation to give
every young person the knowledge, skills and confidence to manage their money which
means a better financial future for our younger generations, their families and our
customers.



Support Partner 
 
The QCoal Foundation partners with leading not-for-profit organisations with a strong track record
of performance, to deliver programs that enrich rural and remote Queensland communities by
addressing the key areas of health, liveability and education. QCoal Foundation shares Financial
Basics Foundation’s commitment to shaping the financial future of the next generation and, in
particular, those in rural and remote Queensland.

kpmg
KPMG is a professional services firm with global reach, and deep expertise in audit and
assurance, tax and advisory. KPMG generously provide the Financial Basics Foundation with an
annual Independent Audit Report on a no fee basis.

BDO in Australia is proud to support Financial Basics Foundation’s mission to improve
the financial literacy of young people.  As an accountancy and advisory firm with a
heritage in helping businesses grow, BDO in Australia believe that the most important
foundation for success is education. BDO in Australia is committed to working with the
Foundation to equip our young people with strong financial literacy skills and enable them
to plan ahead for a bright future.

 



Welcome to the 2019 Financial Basics Foundation Annual General Meeting. 
 
Today, we are going to discuss a number of resolutions which are set out in the Notice of
Meeting. I will formally propose these resolutions for discussion and voting following Katrina's
address. 

Company Performance
 
Although I have only been a director and Chair of the Foundation for a short period of time, I am
pleased to report on a successful year.  With a focus on growth and sustainability, we have been
able to capitalise on the opportunities provided by our corporate partners to expand the reach
and impact of the Foundation.
 
Revelations from the Banking Royal commission earlier this year have further validated how
important it is for all Australians to understand how to manage their money and have the
confidence to take charge of their own personal finances. To that end, in early 2020 we will
release the findings of two pieces of research which commenced this year. Firstly, partnering
with Griffith University to focus on the financial literacy of young women and secondly, working
with QUT to release a discussion paper about the opportunities that exist in the Australian
education system to increase the opportunities for more financial literacy in the classroom.
 
 
 
 

Continuing to create high quality, innovative resources. 
Developing  a strategic approach to our IT and digital needs.
Diversifying our income streams to increase financial and operational resources.
Increase the profile of Financial Basics Foundation to key stakeholders throughout Australia.
Implementing protocols which enable us to measure and report on our impact and success.

Encouraging young people to develop an understanding of sound money management
behaviours, such as ensuring they ask the right questions, keeping track of where their money is
and thinking critically about the risks and rewards of certain financial decisions, gives them the
tools which will help them manage their finances now and into the future. This in its essence is
our mission and drives the strategic decision making for our organisation.
 
Moving Forward
 
I believe the Foundation’s strength and ability to deliver sustainable grow over the long term will
depend on a number of things: 
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The Foundation is in a sound financial position. Shortly, we will have an opportunity to review the
financial performance. 
 
I would like to take this opportunity once again to thank our partners Suncorp, QCoal Foundation,
BDO and KPMG. 
 
Without your ongoing contribution, the Foundation would not be where it is today. We appreciate
the financial and in-kind support provided each year.  
 
To my fellow board members, thank you for your willingness to contribute your services and
expertise voluntarily. Please know that your time and input are valued. I would like to thank our
CEO Katrina Birch for her tireless efforts in promoting and managing our Foundation.
 
And finally, it would not be possible to achieve all that we do without the hard work and efforts of
our small but dedicated team of staff and consultants. Thank you. 
 

Brigid Leishman 
Chairperson

Image: Anthony Micallef, Headmaster, Brisbane Grammar School; Megan Marshall, Acting
Head of Economics, Brisbane Grammar School, Sam; Nick and Digby, Tim Devine, Director
Financial Basics Foundation, Anne Nunan, Senior Project Manager, Financial Basics
Foundation.



CEO's Report 
Financial Basics Foundation’s vision is financial wellbeing for young Australians.  We remain
committed to this vision and continue to work with our corporate partners on a range of programs
and activities aimed at reaching as many young Australians as possible. Our relationships allow
us to maintain our independence - as they are built on a foundation of trust, respect,
transparency and mutual benefits.
 
Capitalising on the opportunities provided by our partnerships, the Foundation has been able to
expand our reach and improve outcomes in financial education across Australia. This year we
activated a number of programs which bring into focus a greater understanding of the impact of
our programs and activities. 
 
A teacher membership growth of 16% in this financial period takes the total number of registered
teachers to 4,785.  While a 3% increase in registered schools to 1,549 which represents 57% of
all Australian secondary schools accessing our resources. This year, over 17,700 individual
students played ESSI Money powered by Suncorp. The game was played 34,413 times with
9,693 completing the full 26-week simulation. 

Distributed in May 2019, our biennial member survey sought to gain insight into the teacher’s
perspective of the work undertaken by the Foundation and the value of the resources which it
provides. The survey results showed that 62.88% strongly agree and 31.06% agree that
financial literacy should have a more significant presence in the Australian curriculum.
 
Members reported that they are always on the lookout for high quality, cost effective
resources which are mapped to the Australian curriculum, saving valuable time for them as
teachers, and assisting their students to achieve learning outcomes.

Once again, the Suncorp ESSI Money Challenge, conducted in August 2018, proved to be a
great success with 4,580 students taking part. The Challenge was supported by a dynamic
public relations campaign focusing on local, state and national mainstream media, as well as
verticals covering education, parents and financial issues. In total, the campaign reached an
audience of 1 million and an equivalent advertising value of $275,000. 
 
Work has commenced on the development of a new resource, aimed at encouraging parents to
engage in financial conversations with their teenagers.  We are working with Suncorp and their
creative agencies to bring our Rules of Thumb to life. The support provided by Suncorp enables
the Foundation to reach a large audience to promote our resources and increase awareness of
the work that we do.  I would like to take this opportunity to personally thank the team at
Suncorp and acknowledge their commitment to our work and support of our goal of building the
financial capability of young Australians. 



Where an OFL module has been used by an educator, 98% of respondents strongly agreed
or agreed with the statement that OFL is a valuable and effective teaching resource for
developing students’ financial literacy. FBF’s commitment to continually review, update and
improve this resource is validated not only because of the frequency and level of use, but
more importantly because of the value it holds for educators across Australia.
 
When asked whether they agreed or disagreed with the following statements, 62% of
teachers responded that they strongly agree that ESSI Money provides an opportunity to
engage students in conversations about financial concepts, with a further 35% agreeing with
this statement. 
 
Furthermore, 56% of respondents who use ESSI Money strongly agree with the statement
that ESSI Money is a useful and effective teaching resource for developing students’
financial literacy. 69% of respondents stated that they would recommend ESSI Money to
colleagues.
 
Teacher feedback suggests that the Foundation is making a difference in hundreds of schools for
thousands of students across Australia. Educators overwhelmingly appreciate the Foundation’s
resources and the service we provide.
 
Early in the year, we engaged Griffith University to undertake a piece of research which will focus
on the financial literacy of young women. The main aim is to examine whether the financial
literacy levels of young women is a product of their ability to understand financial concepts or of
social construction. Arguably, financial literacy is not only influenced by the knowledge and skills
acquired by individuals but also by social and cultural ways of thinking and being. In this
research, the financial literacy and capability of young women will be measured, along with their
knowledge and attitudes to financial decision-making in the household, at school, and amongst
peers.
 
The purpose of this research is to examine the financial literacy of Australian school students.
The basis for this study is the belief that current financial literacy education can be improved by
considering circumstances specific to the individual such as gender and cultural factors. The
findings which will become the first of a series of monographs dedicated to the memory of Joe
Cole, will be released in the first half of 2020. 
 
Our partnership with Q-Coal Foundation (QCF) continues with stage 2 of the Ca$hEd Up –
Developing Financial Skills for Life trial program commencing in January 2019. Further
information about the activities and outcomes of the Ca$hEd Up program are contained in the
reports of the Financial Basics Community Foundation.
 
BDO Australia continue to support our work through the provision of in-kind professional
services including our bookkeeping and payroll functions.  I would like to acknowledge Bernard
Curran and the partners at BDO for their generosity and ongoing support.
 



The continued development and expansion of our core business of providing educators
with the tools, resources and skills they need to bring financial literacy education into
every school, to build the financial capability of young Australians. 
An increased focus on innovation and digital development of our resources along with a
more strategic approach to our IT requirements. 
Increased marketing and public relations activities, 
Implementation of protocols which enable us to measure our impact and success, and
Further development of sponsorship program.

Over the last seventeen years, the Financial Basics Foundation has established a strong
presence within the education and finance communities. The social impact of our programs
and the benefits realised within the community represent true success when measured
against social well-being criteria.
 
Looking forward, we will pursue a number of objectives in the next 12 months in order to
achieve our vision.  
 
These include:
 

It was a pleasure to welcome Brigid Leishman to the board earlier this year and is an honour to be
guided and supported by you in my role as CEO.  Thank you also to each of the Directors, who
always give so generously of their time, skills and expertise in support of the work of the
Foundation. 
 
Of course, to our small but dedicated and brilliant program team – Damian, Anne, Alex and Chloe
– thank you for another outstanding year, for being flexible and working incredibly hard and for
bringing your sense of humour and passion to our work each and every day. 
 
I’m looking forward to 2020.

Katrina Birch 
CEO 
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